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ABSTRACT 
 
This limited Local Economic Development (LED) research project investigated the 
potential to empower women entrepreneurs at the Tshakhuma fresh produce market 
in Limpopo. The investigation followed a mixed method research design. The data 
collecting methods included a survey through a structured questionnaire. The main 
findings relate to the respondents experiencing a lack of business skills that limits the 
growth potential of their businesses, the exclusion from informal and formal 
networks, infrastructure challenges, and a lack of access to finance.  
 
From the findings of the study it is recommended that the LED unit of the Makhado 
municipality, in collaboration with the tribal authority, establish a committee to find 
new ways to fast-track the development of these women entrepreneurs through 
empowerment training in inter-alia business skills.  
 
Key words: local economic development; empowerment; business skills; 
women entrepreneurs 
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SECTION 1: BACKGROUND TO THE STUDY 
 
1.1 INTRODUCTION 
 
This research project falls within the sphere of local economic development (LED). In 
this section, the aim is to contextualise the research problem in terms of LED. LED 
can be defined as “the process by which public, business and non-governmental 
sector partners work collectively to create better conditions for economic growth and 
employment generation with the objective of building up the economic capacity of a 
local area to improve its economic future and the quality of life for all” (Department of 
Cooperative Governance and Traditional Affairs (COGTA), 2017:11). According to 
Swinburn, Goga and Murphy (2006:1) “LED occurs when a community consciously 
decides to improve the economy of the area where they live, by gathering all 
stakeholders such as the public, private and non-governmental sector in that specific 
area to work together using their local assets in a manner that it creates decent jobs 
which will improve local living conditions ensuring a sustainable economic future”.  
 
The vision of LED is “Innovative, competitive, sustainable, inclusive local economies 
that maximize local opportunities, address local needs, and contribute to national 
development objectives” (COGTA, 2017:5). According to Koma (2012), LED is an 
effective tool that can be used to empower poor parts of local communities 
comprised of marginalised and vulnerable people in order for them to create income-
generating activities. The introduction of LED within the local spaces has found 
countenance within government legislative documents and strategies such as the 
Growth, Employment and Redistribution (GEAR), the Constitution of South Africa 
and the Reconstruction and Development Programme (RDP), the National Spatial 
Development Perspectives, Regional Industrial Development Strategy (RIDS), South 
Africa’s National Development Plan 2030 (NDP) and SALGA Strategic Framework 
2017-2022. The development of these policies resulted in the establishment of the 
2006-2011 and 2013-2018 National Framework for Local Economic Development 
(NFLED) in South Africa. The NFLED 2013/18 is a strategic guide that plans, 
coordinates and provides a common perception and notion of what LED is within 
South African societies. The NFLED is grounded in ten cross-cutting principles, one 
of which aims to place priority on marginalised women and youth from previously 
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disadvantaged backgrounds. The NFLED 2013/18 has seven objectives which range 
from enriching the way local economies function, creating an enabling environment 
for communities to access economic wits, and having a strategic approach to solving 
problems and developing localities.  
 
The NFLED 2013/18 is guided by five core LED pillars which include: economic 
governance; developing skilful, inclusive learning economies; strengthening diverse 
local economies; strengthening innovative systems; and enterprise development and 
support. This study is grounded in LED pillars two, four and five of the NFLED 2013-
2018, namely developing learning, innovative and skilful local economies, enterprise 
development and support, and economic governance and infrastructure. This could 
involve a municipality, for example, Makhado conducting a basic skills training 
intervention in a community in order to uplift that community. According to Venter 
(2014), a general conception exists that municipalities are infantry troopers of LED. 
The NFLED 2013/18 policy was introduced at municipal level across South Africa to 
minimise the number of unskilled people through LED-funded projects with the aim 
of erasing poverty and unemployment. Unfortunately, according to Venter (2014), 
this appears to be a myth since municipalities have been struggling for years to fulfil 
this directive. They have also not been successful in implementing programmes. 
This being said, LED is a relatively new concept in South Africa, and thus a limited 
amount of information exists owing to limited research in this field.  
 
Different schools of thought have varying meanings and definitions to what LED is. 
COGTA (2017) argues that not having a universal meaning or definition for LED 
forms part of its biggest challenges. In addition, it was observed by Rogerson (2006) 
that most municipalities lack clarity on how to define or implement LED, which thus 
makes it difficult for municipalities to benefit from it. The main aim of this LED 
research project was to investigate how women traders at the Tshakhuma fresh 
produce market in Limpopo operate in order to assist them with an empowerment 
intervention.  
 
1.2 BACKGROUND TO THE PROBLEM AND MOTIVATION 
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Over the past two decades, the world has experienced a significant rise in informal 
sector activities. This rise came about as a response to unemployment. Although 
unemployment is a problem which has negatively affected all segments of the 
African continent, its effects are particularly visible in women and the youth. Before 
the emergence of democracy in South Africa, women were subjected to the 
demoralising effects of inequality and poverty. In fact, in all segments in Africa, 
“gender gaps in employment are high, with women dominating informal sector 
employment and vulnerable work” due to insufficient access to employment 
opportunities and inadequate educational opportunities (Trusteeship Council 
Chamber, 2016:1).  
 
According to Ganescu (2014), South Africa’s education system has not been able to 
make entrepreneurship a priority so that people would be motivated to make it a 
career. This has resulted in a significant number of people venturing into 
entrepreneurship as a result of circumstances related to unemployment. This could 
resultantly lead to situations were critical entrepreneurial competencies, such as risk-
taking and independent thinking, could potentially lack. The effect of this is that most 
people, particularly women, are not empowered with the necessary skills to run 
successful businesses. Turton (1996:89) further identified that for communities and 
organisations to effectively participate in the global society requires a level of 
capacity building both at the individual and community level. At an individual level it 
involves the knowledge and ability to make informed decisions, and at community 
level it involves the development of organisational, technical and developmental 
resources. Khumalo and Mutobola (2014:12) highlight that the way entrepreneurs 
are recognised and supported by their country moulds the economy’s future and 
provides direction to how the entrepreneurship culture should be.  
 
The concept of women economic empowerment is one which bears great 
significance in the entrepreneurship environment as most women in the business 
environment are marginalised. According to the Department of Trade and Industry 
(the DTI) (2011), the knowledge of women economic empowerment initiatives in 
rural areas is scarce. In South Africa, “40 percent of women live in villages, 28 
percent live in cities and (32 percent) in towns” (Ukpere & Witbooi, 2011:5651). This 
study investigated the operations and profile of female entrepreneurs in the 
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Tshakhuma fresh produce market in an attempt to make recommendations to the 
municipality in respect of capacity building for the traders through LED that would 
equip them with suitable skills to operate successfully in the market. Identifying the 
types of skills female entrepreneurs in this fresh produce market need was critical, 
because 90 per cent of the businesses operating in the Tshakhuma fresh produce 
market are female owned and have been operating over five decades, but have yet 
to grow into big businesses (Dagada, Nesamvuni, Tshikolomo, van Rooyen & 
Stroebel, 2015:6).  
 
1.2.1  Community profile  
 
This research project focused on the Tshakhuma fresh produce market located 
within the Makhado local municipality. It has the second largest population of the four 
municipalities within the greater Vhembe District Municipality in Limpopo Province, 
and according to the Stats SA Community Survey (2016), it has a total population of 
497 237 persons. The Tshakhuma fresh produce market is a 24-hour, seven days a 
week informal market that has been in operation for decades (Magwalivha, 2017). 
The village of Tshakhuma falls under the newly established municipality of Makhado 
in the Vhembe District, which has now been amalgamated with Thulamela 
municipality. The amalgamation of the two local municipalities took place in August 
2016. The stalls are situated along the left and right-hand side of Levubu road, as 
shown in Figure 1.1.  
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Figure 1.1: Map of Tshakhuma 
Source: Adapted from the GIS Map Production of the Limpopo Department of 
Agriculture, 2014 
 
The route accommodates local residents and people travelling to and from adjacent 
countries, such as Zimbabwe and Mozambique.  
 
1.3  PROBLEM STATEMENT; RESEARCH QUESTION AND RESEARCH 
OBJECTIVES 
 
A study by the DTI revealed that the challenges preventing female entrepreneurs 
from running successful enterprises, “include (but are not limited to) lower levels of 
education and financial literacy, socio-cultural constraints, lower income levels, lack 
of tangible assets or collateral, time and mobility constraints, inter-role conflicts from 
juggling domestic and professional roles and lack of market exposure” (the DTI, 
2011:15). A similar study conducted by Ewoh (2014) identified that factors such as 
“religion/cultures, family responsibilities, education/ experience, lack of role models 
in entrepreneurship, gendering of entrepreneurship, weak social status, competing 
demands on time and access to finance and technology” (Ewoh, 2014:3) restrain 
female entrepreneurs from growing successful businesses.  
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The Tshakhuma fresh produce market sells a range of subtropical fruits endogenous 
to the Venda region, depending on the seasonal availability and supply. Some of 
these fruits include mangoes, paw-paws, pecan and macadamia nuts, litchi, 
naartjies, oranges, wild berries and avocados. The prices range from R20 to R50 
and are not displayed on the stalls. In addition, sellers are not allowed to discount 
prices unless the fruits are close to spoiling. This is because they sell the exact same 
items, and are thus discouraged from discounting their prices in order to afford each 
person a fair opportunity to sell their produce. Although vegetables are found at the 
market, they are sold on a much smaller scale. The entrepreneurs buy their stock 
from a range of sources located nearby which include hawkers, commercial farmers 
and smallholder farmers; there are also those who grow some of the produce at 
home. 
 
Currently, the fresh produce market comprises about 400 (female only) 
entrepreneurs from both sides of the road. These entrepreneurs take turns selling 
both during the day and at night. Only women entrepreneurs falling under the 
Tshakhuma tribunal authority are allowed to sell in the market; both men and women 
who are not originally from Tshakhuma are not allowed to sell in the market. A 
committee was elected by the women entrepreneurs selling at the market to ensure 
the smooth running of the market. This committee is responsible for handling issues 
relating to uniform pricing and business fairness.  
 
1.4  RESEARCH QUESTION 
 
The problem that the municipality experiences is the lack of information regarding 
these traders in terms of their operations and their need for empowerment.  
 
The research question that this study wanted to answer was: “How can the women 
entrepreneurs in the Tshakuma fresh produce market be assisted by the municipality 
of Makhado to be successful in their businesses?” 
 
1.5 RESEARCH OBJECTIVES  
 
The research objectives were:  
	 7	
 
• to identify if there are LED or other programmes designed to capacitate females in 
rural spaces; 
• to identify the factors that motivate these females to venture into business; 
• to identify the obstacles these female entrepreneurs experience when running 
their own businesses; 
• to identify the type of business skills these female entrepreneurs need in order for 
them to grow their businesses; 
• to identify the factors influencing these female entrepreneurs’ development; 
• to identify what technology might be suitable to use as a business aid for these 
female entrepreneurs in the Tshakuma fresh produce market; and 
• to identify the extent to which household dynamics affect these female 
entrepreneurs. 
 
1.6 RESEARCH METHODOLOGY  
 
A mixed method research design was used for this study. The data collecting 
methods included a survey – using a structured questionnaire – interviews, and 
personal observations. The data collection methods are further explained in Section 
3. 
1.7  RESEARCH DESIGN 
 
A descriptive research strategy was used in this study. According to Onyiuke (2005), 
with a population size of 400 female entrepreneurs at a confidence level of 95 per 
cent and a margin of error of five per cent, a sample size of fifty respondents is 
statistically representative. According to Elfil and Negida (2017), people with similar 
traits make up a population. They further note that a sample size should be 
measured as a representative of the targeted population, without substitution and 
with the least amount of error possible. This study made use of the convenient 
sampling method; subjects were chosen according to their accessibility and their 
availability. In this study, a sample size of fifty female entrepreneurs was chosen 
from the total of 400 female entrepreneurs, thus 12.5 per cent were surveyed. The 
sampling unit of this study focused specifically on women entrepreneurs, between 
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the ages of 18-65 years, who have had a stall in the market for at least a year and 
who are residing within the Tshakhuma Village.  
 
The time dimension for this project was cross-sectional due to costs, access and 
time restrictions limiting the study.  
 
1.8  DATA GATHERING  
 
Primary data were collected from the respondents who were sampled through a 
survey making use of a structured face-to-face questionnaire. The questionnaire was 
divided into three sections: Section A focused on the respondents’ biographical 
information, Section B on the respondents’ business dynamics, and Section C on the 
respondents’ understanding of female entrepreneurship and empowerment. Data 
were also collected through observations, pictures and relevant literature. 
 
1.9  ETHICAL IMPLICATIONS 
 
In order to ensure that the validity of the research project is in accordance with the 
standards required, all-encompassing measures were taken to prevent any forms of 
plagiarism, duplication and false information. The questionnaire was ethically cleared 
by the University of Johannesburg’s ethics committee to ensure the anonymity and 
the confidentiality of the respondents.  
 
1.10  SIGNIFICANCE OF THE RESEARCH PROJECT 
 
A range of LED projects are being implemented at the Makhado Municipality in an 
effort to eradicate poverty. According to Lifhasi Investments (2013), the majority of 
these LED projects were developed to promote tourism and establish small 
businesses and cooperatives, while at the same time creating an enabling 
environment for people to develop their capacities. It is anticipated that 
recommendations might be formulated from the findings of this study to assist the 
LED unit of the Makhado Municipality to empower female entrepreneurs operating at 
the Tshakhuma fresh produce market and surrounding rural communities.  
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1.11  SECTION OVERVIEW 
 
Section 1 provides a brief description of LED, the research problem, the research 
question and the objectives of the study. 
 
Section 2 provides an overview of the relevant literature and LED policies.  
 
Section 3 explains the research methodology that was used in this study.  
 
Section 4 provides an analysis and interpretation of the data obtained from this 
study. This is interpreted by means of figures and tables. 
 
Section 5 provides a final conclusion and recommendations for the Makhado 
Municipality and topics for future research. 
 
1.12  CONCLUSION 
 
Section 1 introduced the research topic, outlined the identified research problem, 
and contextualised the research in the NFLED 2013/18. Secondly, a brief overview 
was provided in terms of the research aims and objectives and the significance of 
this type of research. This section also highlighted the study’s ethical compliance. 
 
Section 2 offers a review of literature by authors that speak to LED. This consists of 
the legal frameworks, theoretic frameworks and conceptual frameworks to LED. 
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SECTION 2: LITERATURE REVIEW 
	
2.1 INTRODUCTION 
 
The aim of this section is to review the literature, and the different LED policies and 
government programmes relevant to this research project. Legislatures are 
universal, and almost all countries have them. They provide authority and direction to 
the way a country needs to be governed. The legislative and policy framework is a 
logical structure which, according to Kruss, Petersen, Rust and Tele (2016), is used 
to categorise and group policy documents in a manner that makes it easy to 
understand the contents. In this section, the legal frameworks guiding South African 
local governments (municipalities) are discussed. This includes the South African 
Constitution, the Municipal Structures Act, The Municipal Systems Act of the 
Republic of South Africa, the Industrial Policy Action Plan; the National Development 
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Plan (NDP), the New Growth Path (NGP), and the Industrial Policy Action Plan 
(IPAP). 
 
2.2.  Legal framework for Local government in SA 
 
From the Women’s Charter of 1954, women have been fighting to have relevance 
and a democratic society where equality exists. The introduction of the Bill of Rights 
of the Constitution of the Republic of South Africa, 1996 (Act 108 of 1996) 
Constitutional Assembly led to women being recognised as equal to men. Chapter 2, 
Section 9.1 to 9.4 of the Constitution of the Republic of South Africa (1996) 
Constitutional Assembly specifies that “(3) the state may not unfairly discriminate 
directly or indirectly against anyone on one or more grounds, including race, gender, 
sex, pregnancy, marital status, ethnic or social origin, colour, sexual orientation, age, 
disability, religion, conscience, belief, culture, language and birth”. Section 11 
addresses femicide and domestic violence, which extends not only to children and 
married women, but also to people in same-sex relationships and unmarried people. 
This is supported by the Women’s Charter for Effective Equality of 1994, which 
continues to strengthen the role women play in a developmental society. 
This developmental role of women was further reinforced by the introduction of the 
National Empowerment Fund Act (no 105 of 1998) which was developed as a driving 
tool for black economic participation into the mainstream economy. The focus was 
on increasing female Small, Medium, and Micro Enterprises (SMME) participation 
and creating a culture of investments and savings. This focus is guided and 
stipulated in the National Treasury Preferential Procurement Policy Framework Act 5 
of 2000, which specifies how preference should be provided to previously 
disadvantaged groups (which includes women) in procurement processes. The Black 
Economic Empowerment Act 53 of 2003 (Republic of South Africa, 2003) created a 
way to include women in the mainstream economy by improving the way they 
manage their enterprises and increasing their access to skills training and 
infrastructure. In support, the B-BBEE Codes of Good Practice (2007) were drafted 
with the objective to assist both the public and private sector in implementing the 
BEE objectives. 
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From the Constitution, South Africa’s National Policy Framework for Women’s 
Empowerment and Gender Equality (Office on the Status of Women (OSW), 2000) 
was introduced as a further intervention strategy. It assumes that “since the majority 
of people are women living in peri-urban and rural areas, the Gender Policy 
Framework has taken a ‘basic needs’ approach and has prioritised the meeting of 
‘basic needs’”, and it further suggests that “the development of specific interventions 
to meet the practical and strategic needs of women were done in order to ensure the 
empowerment of women as a step towards gender equality”. This framework led to 
the formulation of the National Gender Machinery (NGM) which was in effect during 
the period 2003-2005. Its focus was on the structural arrangements involved in 
empowering women. 
 
Parliament and labour laws have made some progress in ensuring that legislation 
meant to change both the position and condition of women is passed. These 
legislative frameworks were targeted at reforming and transforming the economy, 
while at the same time repairing the scars of apartheid on women. Examples of 
these are: 
 
• The Skills Development Act of 1999 
• The Choice of Termination of Pregnancy Act of 1997 
• The Prevention and Prevention of Trafficking in Persons Act 7 of 2013 
• The Labour Relations Act of 1996 
• The Domestic Violence Act and the Maintenance Act of 1998  
• Customary Law Act of 1998  
• The Protection From Harassment Act 17of 2011 
• The Employment Equity Act of 1998 
• Customary Marriages Recognition Act of 1998  
• The Further Education and Training Colleges Act 16 of 2006 
 
2.2.1. Local Economic Development (LED) 
 
There have been various spheres of government that have provided guiding 
documents to the implementation of LED and its strategies. The South African 
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Constitution, being the overarching legislative and policy document, plays an 
influential role in how local authorities should manage local development. Section 
152 of the Constitution stipulates that a municipality must make use of its capacity, 
administratively and financially, to ensure social and economic development is 
prioritised for communities, to ensure that they are involved in local government 
matters, and that municipalities render services to them.  
 
LED, by definition, “is a locally driven process that seeks to identify, harness and 
utilize resources to stimulate the economy and, much critically, to create new job 
opportunities” (Roman, 2014:3). According to the World Bank (2018), LED is a 
method which can be used by all tiers of government, the private sector and NGOs 
to create an enabling environment for growth in order to improve the living standards 
of people. Akah (2008), on the other hand, defines LED as individual joint efforts 
through resource use and skills sharing in order to improve the economic positions of 
communities. However, some schools of thought added that “Local Economic 
Development (LED) is the process by which public, business and non-governmental 
sector partners work collectively to create better conditions for economic growth and 
employment generation. The aim of LED is to improve the quality of life for all” 
(Christensen & Gazley, 2008:12). It is for this reason that it is legally mandated for 
local authorities to play an influential role in promoting the social and economic 
development of its localities. LED is particularly critical for entrepreneurship as it 
enables infrastructure development, skills transfer, personal development and 
growth within communities. This is further mandated in Section 153 of the 
Constitution which calls for municipalities to prioritise the needs of localities. The 
Municipal Systems Act of the Republic of South Africa (No, 32 of 2000) extends on 
this by stating in Section 26(c) that a municipality’s IDP must contain the aims of 
LED, thus giving municipal LED strategies legal status. Section 4(2) further provides 
for the roles that municipal councillors should play.  
 
2.2.2  The National Framework for Local Economic Development (NFLED) 
2013 –2018 
 
The NFLED 2013/18 is a five-year strategic document which was originally launched 
in 2006, with the aim of facilitating a better understanding of what LED is and to 
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provide strategic direction in respect of LED in South Africa through interactive action 
between the tiers of government, private entities, research institutions, NGOs and 
consultants working in the LED space. The NFLED provides guidelines on what 
should be done in order to stimulate and improve LED while at the same time 
strengthening the growth of sustainable local economies. As a “strategic coordination 
and implementation guide, the National Framework is a living policy document that 
draws together current global and national thinking and practices regarding Local 
Economic Development” (NFLED, 2013:20).  
 
According to the Department of Cooperative Governance and Traditional Affairs 
(COGTA) (2017), the framework is grounded in ten cross-cutting principles which 
aim to advance integrated sustainable development through community-based 
collaborative partnerships between the private sector and the state. These principles 
recognise marginalised dwellings which include townships, informal rural 
settlements, peri-urban areas, and the people living within these communities, such 
as youth and women. The principles endeavour to develop innovation-driven 
economic growth and development. COGTA (2017) further expressed the opinion 
that the NFLED has seven objectives which range from enriching the way local 
economies function, creating an enabling environment for communities to access 
economic intelligences, and having a strategic approach to solving problems and 
developing localities.  
 
This NFLED is guided by five core LED pillars which were in the revised 2013 
version of the NFLED. 
 
Table 2.1: LED core pillars 
Pillar Impact 
Building a diverse economic base 
Addresses the development of primary, 
secondary and tertiary sectors and the 
informal regional economies in order to 
make them competitive and productive. 
Developing learning, innovative and 
skilful economies 
This pillar addresses the development of 
rural, informal, township and inner-city 
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economies in an attempt to expand 
public works programmes to them. It 
involves developing a culture of 
entrepreneurship, leadership, workforce 
and management skills. 
Developing inclusive economies 
This pillar addresses the development of 
21st-century innovative management 
and leadership skills and productive 
capacities. 
Enterprise development and support 
This pillar addresses the support of 
cooperatives and SMMEs. 
Economic governance and Infrastructure 
This pillar addresses the betterment of 
economic development capacity, Local 
Economic Development, and the informal 
rural economy. 
Source: NFLED (2013:22) 
 
According to Dierdorp (2015), South Africa is a country that has experienced 
extreme inequality. The rationale behind these pillars is to overcome the challenges 
the country is experiencing by ensuring that all people benefit from the economic 
upliftment. This involves diversifying and modernising local businesses through 
activating metropolitan activities and encouraging regional economic development at 
the district level. These pillars were developed according to COGTA (2017) on the 
understanding that it would be the government’s role to improve underdeveloped 
areas. In addition, they would also create a stimulus for the development of state-
owned enterprises. According to Moshweu (2017:20), the development of local 
economies should be supported by policies such as the IPAP and the NDP. It is 
expected that the output of these pillars should yield to local economies through 
increased growth and productivity. Moshweu (2017:21) further argues that having an 
economic base that is differentiated leads to job and wealth creation and 
redistribution, thus leaving the country competitive both at the local and global level. 
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These pillars are meant to create a workforce that is highly skilled and adaptable in 
order to attract and support long-term sustainable growth of businesses and jobs that 
are of significant value in order to fight unemployment at the local level. This involves 
working with institutions of higher learning. According to Moshweu (2017:21), special 
priority needs to be provided to support the informal economy. In addition, inner 
cities and townships should be revitalised through the development of successful 
land reforms. He argues that having a state that is both developmental and 
democratic is critical for transforming the economic agenda of the country. In 
addition to these core policy pillars, there are also enabling pillars. These include 
“strategy and planning, organisational development and institutional arrangements; 
human resource, planning and strategy; funding and finance; and capacity 
development; research, knowledge, technology and innovation; and, monitoring and 
evaluation” (Philips, 2014:9). 
 
This research project centres on three core policy pillars, namely two, four, and five: 
developing learning, innovative and skilful local economies; enterprise development 
and support; and economic governance and infrastructure.  
 
The pillars aim to create a workforce that is innovative, skilled and can easily adapt 
to the changing environment in order to support businesses that can create wealth 
and jobs of value in order to fight unemployment. It forms the basis for a local 
government that is developmental and capable. 
 
The following initiatives support these pillars: 
 
• Tackling Basic Skills Gaps: this involves working together with institutions of 
higher learning to fill the skills shortages. 
• Development of Workforce Skills: this is based on the changing economy; it 
deals with developing the current skills force to meet the current skills force 
needs. 
• Enterprise and Entrepreneurship Programme: this deals with creating an 
environment that supports entrepreneurial ventures. 
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a) Guiding policies 
 
a.i) The National Development Plan (NDP) 
 
The NDP is a framework conceptualised by the National Planning Commission 
(NPC) to improve the economic climate and growth in South Africa. It is also meant 
to decrease inequality and poverty by 2030, in addition to improving education and 
equally distributing wealth (NFLED, 2013:23). It is driven by a commitment to 
efficiently maximise the use of scarce resources. “The aim is to reduce 
unemployment to 6 percent by creating more than 5 million jobs by tackling issues 
such as education” (News24, 2013:1). LED contributes to the NDP’s vision by stating 
that “small business development (small, medium and micro enterprises) should 
anchor local economies” (NFLED , 2013:21). LED is one of the most critical tools 
local municipalities can use in executing its duties. 
 
a.ii) The New Growth Path (NGP) 
 
According to the NFLED (2013), this a policy of the government that has been 
designed to build an economy that is inclusive. This involves eradicating poverty and 
inequality and sustaining people’s livelihoods through creating decent employment. It 
aims to create five million jobs within a period of five years. This will be done through 
the utilisation of five job drivers. “The main economic indicators of success will be 
jobs (quantity and quality of jobs created), growth (the rate, labour intensity and 
composition of economic growth), equity (lower income equality and poverty redress) 
and environmental outcomes (a shift towards green economy)” (NFLED, 2013:22). 
One of LED’s contributions towards the objectives of the NGP includes “Public 
infrastructure investment, support for small business, skills development, working 
with the industry/ business sector and rural development” (NFLED, 2013:23). The 
NGP focuses on sectors that can generate an inclusive green economy and it 
illustrates guidelines to achieve an equitable economy. The key objectives of the 
New Growth Path Framework (2010) resulted in the establishment of national small 
business finance agencies such as the Small Enterprise Finance Agency (SEFA). 
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a.iii) The Industrial Policy Action Plan (IPAP) 
 
The National Industrial Policy Framework was released in 2007, and it was followed 
by a three-year implementation plan – the Industrial Policy Action Plan. The IPAP 
has been designed to promote industrialisation. According to the NFLED (2013:22), 
it strives to expand production beyond commodities that are traditional and to 
diversify value-adding sectors with a special emphasis on service sectors. “The 
Industrial Policy Action Plan has a three-fold purpose: to promote labour-absorbing 
industrialisation; to broaden participation and economic transformation; and to raise 
competitiveness with manufacturing as the key anchor for dynamising employment 
and growing the economy” (NFLED, 2013:23). LED adds value to the IPAP through 
its investment in skills development and through its continuous efforts to strengthen 
government’s business labour engagements. 
 
2.3 THEORETICAL FRAMEWORK 
 
Most scholars believe that theory is a strategy for change. According to Adom, 
Agyem and Hussein (2018), it can help one understand the way society interacts 
with each other, thus contributing to policies targeted at eradicating exploitation and 
the abuse of power, while at the same time creating an enabling environment for 
people to realise their potential. For Adom, et al. (2018), it provides a deeper 
explanation of the path research should take while simultaneously grounding it in 
theoretical concepts. The following section reviews the feminism theory and the 
human capital theory as a foundation for this research project. 
 
	
2.3.1  Feminism theory 
 
In the past it was generally accepted that “women are inevitably made into passive 
objects of male morbid and sadistic impulses; how they exist simply to fulfil the 
desires and express the anxieties of men” (Modleski, 2015:5). This was supported by 
philosophers such as Aristotle and authors like Hume and Rousseau, who believed 
that women were weaker and should only be educated so they would be able to 
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please men. It was only after the French revolution that things started to change, and 
this gave birth to the concept of feminism. 
 
Feminism, according to Disch and Hawkesworth (2018), is an exciting, intellectual 
practice that poses significant challenges and questions, and presents new evidence 
of the changing dynamics of women. However, Beasley (1999) finds that it is a 
troublesome term that is not straightforward and lacks clarity. Although feminism is 
not viewed in the same light by all people, it has become an accepted part of political 
and social discourse as a mechanism of change. It emerged due to political 
struggles with a constant desire to break barriers that constrained women in all parts 
of the world. The idea behind feminism was to develop an awareness that a 
difference in a person’s gender is by no means grounds to exclude them from the 
political space.  
 
According to Scott (1989), it was first institutionalised in the academic space in the 
1970’s by the first feminist theorists, such as Mary Wollstonecraft [1792] and Olympe 
de Gouges [1791], who saw a need to advocate for women’s equality in society. 
Feminism can be traced back to female philosophers like Pythagorean Aesara of 
Lucania and Su Ruolan and Allison Jagger. Its origins can be traced to the 
democratic revolution of the eighteenth century, which aimed to emancipate women.  
 
Feminism can be divided into different movements such as liberal feminism, Marxist 
feminism and psychoanalytic feminism. The idea behind these movements is to 
make both men and women equal; socially and legally. These liberation movements, 
however, are based on the economic and social structures available in a country. 
This leads one to the conclusion that our individualistic views on such issues are 
based on our personal experiences, rather than on the literature and science behind 
the issues. 
2.3.2  Human capital theory 
 
This theory was introduced by Theodore Schultz in the 1960’s, a Nobel prize winner 
in Economic Sciences, with the objective to identify the labour force’s sets of skills. In 
his view, no difference exists between human capital and any other form of capital as 
it could be acquired through education, training and other developmental objectives. 
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For many scholars, human capital is the general ability to read and write. However, 
for Schultz (1961) it involved the attainment of certain skillsets. For Holden and 
Biddle (2016), human capital theory stems from education and training. They argue 
that through exposing employees to useful skills and knowledge, their productivity 
grows, which has a spillover effect by growing their lifetime earnings. The human 
capital theory emphasises the importance of education and skills growth. This is 
supported by Ikupolati, Medubi and Obafunmi (2017) who argue that education 
provides a person human capital because it enables one to gain extensive 
knowledge that can be used to perform daily tasks.  
 
2.4 CONCEPTUAL FRAMEWORK 
 
The following section discusses different concepts that informed the research 
project, for example, poverty and unemployment, women entrepreneurship, 
economic empowerment, and capacity building. An explanation of these concepts is 
critical in contextualising this research project.  
  
2.4.1  The concept of poverty and unemployment 
 
Equality in South Africa has been a difficult objective to achieve or even understand, 
yet it is a critical aspect that the country lacks. Ewoh (2014) identifies that equality 
becomes visible when both men and women are granted access to equal 
opportunities, personal development and education, power and influence, financial 
independence, and the ability to be influential. The situation in South Africa pre-1995 
was not like that; instead, laws and policies favoured men (white men, to be 
specific). The effects of the apartheid regime left a large portion of people 
uneducated and living in poverty, and by 1994 there was visible evidence that left 
Dierdorp (2015) to identify that apartheid conditions resulted in a majority of black 
people with low skills occupying low paying jobs. As a result, the country today is 
dominated by poor households. Since the transition from the apartheid political 
economy, improving previously disadvantaged black South Africans’ lives has been 
a significant challenge for government. This was further emphasised by President 
Nelson Mandela (1995) in his National Social Development Report, which he 
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presented to the UN World Summit on Social Development, where he highlighted the 
inequalities the country was grappling with. 
 
According to the Department of Public Works (2005), one of the biggest causes of 
poverty is structural unemployment. This includes the capital-intensive nature of 
labour force skills composition and the significant loss in agriculture and mining jobs 
to the semi-skilled and unskilled workforce. By definition, “structural unemployment is 
the ‘natural’ rate of unemployment that the economy would settle at in the long run in 
the absence of shocks” (Orlandi, 2012:3). For Malakwane (2012), this type of 
unemployment occurs when the jobs available are not sufficient to maintain the 
people in the economy, regardless of whether they have skills or not. It occurs when 
difficulty in the natural movement of people in and out of jobs exists due to a 
mismatch of skills and location. 
 
Although there are a significant number of unemployed people without skills or 
training, there are those who do have skills and experience that are not being used 
effectively, causing the unemployment rate to increase. Malakwane (2012) further 
adds that the high rate of structural unemployment in the country is worsened by the 
inequality in the way that employment opportunities are distributed between different 
population groups and provinces. He finds that significant rates of unemployment 
exist amongst unskilled workers, the youth and women. He suggests that this high 
unemployment rate can be overcome by creating employment opportunities, 
particularly through increasing the economic activity in the country. According to 
Malakwane (2012), increased economic activity is directly linked to job creation, 
which improves a significant number of people’s standard of living. One way to 
increase the economic activity of the country is by growing the entrepreneurial 
capacity of society, and this helps to create a spillover effect of job creation. 
 
2.4.2  The concept of women entrepreneurship and its challenges 
 
Women entrepreneurship, as a concept, has gained significant attention over the 
years. Society has found entrepreneurship to be a suitable solution to overcoming 
structural unemployment. It has been found that “entrepreneurship plays an eminent 
function of creating an avenue for employability for rural communities, providing self-
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employment for those who have established businesses of their own and enhancing 
the economic status of the rural sector as well” (Shodhganga, 2009:3). For years this 
concept has been understood as a critical factor that contributes to economic 
development in the country. It also provides a different approach to stimulating 
economic growth in a developing country. Shodhganga (2009) further argues that 
entrepreneurship in the modern world provides a new approach for combating 
poverty while, at the same time, promoting income empowerment. In the middle 
ages, the term “entrepreneurship” described people managing large production 
projects. According to Shodhganga (2009), this included not taking risks but rather 
managing projects with the available resources. Today, entrepreneurship is identified 
as “an individual’s creative capacity, independently or within an organisation, to 
identify an opportunity and to pursue it in order to produce new value or economic 
success” (Schulze, 2015:11).  
 
Because of our current democratic state, women can now venture into 
entrepreneurship as well, and today, greater numbers of women are choosing to 
have their own businesses. According to Restrepo (2015), when women earn 
income, in most instances they tend to use it to eradicate poverty in the household 
as compared to the income earned by men. Hussain, Bhuiyan and Bakar (2014) 
argue that this suggests that employment creation initiatives should be targeted at 
women as this is an effective way to improve household welfare. The Organisation 
for Economic Co-operation and Development (OECD) (2004), on the other hand, 
claims that women entrepreneurship needs to be studied separately from the 
generalised concept of entrepreneurship. This is because women entrepreneurship 
is not just about the role entrepreneurship plays, but it also includes the position 
women hold in society. It is for this reason that a clear understanding of what women 
entrepreneurship is must first be defined. “Women entrepreneurs may be defined as 
women or a group of women who initiate, organize and operate a business 
enterprise” (Lad, 2017:301). 
The Department of Trade and Industry (2011:6) identify women entrepreneurship as 
women’s ability to take part in and fully contribute to economic development and 
growth. This is an extensive concept that includes a variety of socio-economic 
strategies that are widely integrated. Ewoh (2014) identifies a women entrepreneur 
as a business owner tasked with the responsibility of running a business enterprise 
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or managing themselves such that they assume full responsibility and control 
towards that business. Women entrepreneurship, according to the OECD (2004), is 
comprised of business enterprises fully owned and controlled by women. This means 
that the “woman has about 100% of the start-up capital and its economic interests at 
the same time she is ready to bear all risk that is associated with the running of 
business activities” (Ewoh, 2014:15). De Vita, Mari and Poggesi (2013:19) 
understand women entrepreneurship as a means for women to acquire business 
ownership, and to grow socially and economically through business development. 
 
According to Joshi and Kumari (2015:12), it has been recorded in numerous studies 
that women entrepreneurs operating in developing countries experience different 
challenges that compromise their ability to compete and operate in local markets. 
There are substantial challenges that range from social factors, financial factors, 
management, skills and human resources that inhibit the growth of women 
entrepreneurship in South Africa. “Women experience greater obstacles in accessing 
credit, training, networks and information, as well as legal and policy constraints” 
(Odebrecht, 2013:31). In addition to the income and economy-stimulating activities 
women perform, they still play different roles within the community. According to 
Uwantege and Mbabazi (2015: 3), they act as breadwinners, unpaid caretakers in 
the family, and community service providers. Although they contribute substantially 
to socio-economic development, women still experience challenges that prevent 
them from realising their full developmental potential. Ewoh (2014:30) identifies that 
this results in poor business performance and even a low failure rate in female 
businesses as compared to male-run businesses.  
 
One such critical factor that Gwija, Eke and Iwu (2014:22) identified is the lack of 
initiatives and structures targeted at supporting entrepreneurship, and of those 
available, very little information about them is known. Moreover, in most instances, it 
is difficult for women entrepreneurs from disadvantaged backgrounds to access 
start-up capital to venture into new businesses. According to Cant and 
Wiid(2013:28), location is a critical factor that constrains the growth of 
entrepreneurship; where a business is located could be inconvenient for people to 
access, or a business could be located in an area where demand for it is not 
available. Not knowing one’s target market can be the demise of a business.  
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Depending on the kinds of challenges they experience, only a few women could 
enter the business environment and succeed. Because women have been 
discriminated against, marginalised, and have been forced to deal with many skills 
deficiencies, they have not received as much exposure to operating in different 
industries as men. In fact, Oyelola, Ajiboshin, Raimi, Raheem and Igwe (2013:185) 
found that globally women head only a quarter of the present businesses. According 
to Wekwete (2014:104), there are more men found working in the formal sector 
where their work is remunerated and supported by national policies as opposed to 
women. The OECD identifies that women were found to have lower income 
expectations than men, and they tend not to operate in as many senior positions as 
men. Of those who overcome these obstacles and succeed, they choose to operate 
in industries that are different from men. “The industries (primarily retail, education 
and other service industries) chosen by women are often perceived as being less 
critical to economic development and growth than high technology and 
manufacturing” (OECD, 2004:5) chosen by men.  
 
Although there are initiatives targeted at supporting the development of women in 
the country, entrepreneurs are still struggling to penetrate larger market segments, 
or even to establish themselves. Turton and Herrington (2014:12) stated that 
although there are support initiatives from the private sectors and government, many 
SMMEs still failed to be sustainable. It was only when the country achieved 
independence that the system of affirmative action and national strategies were 
devised to redress the past inequalities. From this, issues that affect women, such as 
empowerment and equality, started being made a priority. Another reason they 
became a priority was “because it was realised in the past decade that women are a 
critical but untapped source of economic growth; the government, non-governmental 
and international communities have devised several initiatives to economically 
empower them” (Yadav & Unni, 2016:7). With these new changes, mainstream 
entrepreneurship journals started identifying opportunities to conduct research in this 
area.  
2.4.3  The concept of women economic empowerment: The road to capacity 
building 
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The notion of empowerment is directly linked to the concept of capacity building. 
When one does capacity building intervention campaigns, individuals are 
empowered. According to Turton (1996:4), capacity building provides substance to 
empowerment. It is a continuous cycle of action, analysis and reflection which is 
focused on organisations, content, education and training, while empowerment only 
begins to happen as people improve their capacity to act both as a collective and as 
individuals to bring about positive change. Capacity building positively impacts the 
development of women in society. As illustrated by the RDP White Paper (1994:5), 
capacity building is a vital tool for the effective participation of civil society.  
 
With the changing roles of women in society, it has become critical for women to be 
empowered in order to even out the inequalities of the past. According to Bothoke 
(1999:12), when women are not empowered they experience challenges controlling 
different situations in their lives, be it economically, socially or politically. By 
definition, Bothoke (1999:12) identifies non-empowered women as those without a 
career, little or no education, limited skills and lost hope in life. Empowerment, 
however, is still a new concept for the country. By definition, empowerment is “the 
process by which those who have been denied the ability to make strategic life 
choices acquire such an ability” (Leder, 2015:3). Economic empowerment is defined 
as “the capacity of women and men to participate in, contribute to and benefit from 
growth processes in ways which recognise the value of their contributions, respect 
their dignity and make it possible to negotiate a fairer distribution of the benefits of 
growth” (Uwantege & Mbabazi, 2015:85).  
 
For South Africa, empowering women is understood as a way to integrate women 
into established markets while at the same time eradicating poverty, and it was only 
through affirmative action that most inequalities constraining women were starting to 
be addressed. It is for this reason that the ANC (1990:4) finds it a key priority that 
people should influence the developmental process in society. This developmental 
process can happen through capacity building. It creates an enabling environment 
for women to gain access to opportunities and economic resources such as 
financing, skills development, jobs, assets and other services. According to Yadav 
and Unni (2016:15), it is only after women are trained and supported that they gain 
the necessary skills to venture into any industry and prosper. Nešporková and 
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Dvořáčková (2015:44) further identified that initiatives that encourage and inspire 
businesswomen need to be attended to with a particular focus on education and 
building the confidence of women. In order for women’s rights to be strengthened 
and for them to have greater control of their lives, Uwantege and Mbabazi (2015) 
argue that it is critical that women are properly supported. That way, they are able to 
exert a positive influence on society. This study identified that capacity building could 
provide that support. 
 
According to Olowu and Soko (2002: 3), it was not until the late 1990s that capacity 
building was understood as a missing connection and requirement for development 
in Africa. Human capacity building is described by Ikupolati et al. (2017:60) as 
government efforts to place suitable people with the right type of work in appropriate 
areas within an economy. Joshi and Kumari (2015:338) understand capacity as a 
societal, organisational and individualist ability to execute functions, develop and 
achieve their goals, while at the same time being able to solve their own problems. 
Based on individuals and organisations learning and acquiring skills, they find that 
capacity building enhances this indigenous capacity. According to Joshi and Kumari 
(2015:338), capacity building is the act of having support activities that reform and 
facilitate strategies, experience and knowledge sharing in order to create networks 
that break boundaries between the village and the home for women. He argues that 
the impact capacity building has, involves creating, using and maintaining that 
capacity in order to be self-reliant and to reduce poverty while improving people’s 
lives.  
 
According to the Department of Trade and Industry (2011:5), the capacity building 
framework recognises sub-groups that should be attended to and this includes 
women from disadvantaged groups. Prioritising these disadvantaged groups involves 
a process where gender relations in the economy and in society are transformed as 
it builds upon the strength and abilities of women as they take charge of their lives. 
That way, they are able to take part in the country’s long-term economic growth. In 
order for the country’s long-term economic growth to increase, it is critical to increase 
women’s entrepreneurship activities. According to Joshi and Kumari (2015:338), 
there should be efforts made to enable women to have their place within society, in 
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marketplaces, in their families, and within governmental states through strengthening 
their capacity.  
 
Capacitation can be achieved through suitable and appropriate capacity building 
intervention strategies. These strategies can only be developed once an 
understanding of the general constraints and opportunities women entrepreneurs 
experience has been identified. These intervention strategies focus on improving 
ways to generate income, skills development, project management, strategy 
development and advocacy. 
 
According to Joshi and Kumari (2015:339), there are two types of capacity building 
strategies which can be employed; gender-neutral training and gender ameliorative 
training. “Gender-neutral training of women aims at strengthening skills of women in 
areas defined by the gender-based division of labour, with a view to increasing 
productivity and income of poor households” (Joshi & Kumari, 2015:344). Gender 
ameliorative training, on the other hand, aims to strengthen the day-to-day activities 
of women focusing on micro enterprises to improve women’s conditions in the 
marketplace and within their families. One would argue that both types of training are 
critical for women entrepreneurs. 
 
2.4.4  Capacity building framework 
 
In order to obtain a broader understanding of capacity building, it is vital for the 
framework for capacity building to first be explored. This framework not only provides 
basic capacity building principles, but it also presents steps for formulating, 
monitoring and evaluating capacity building. According to Stavros (1998:53), a 
capacity-building framework offers a visual display of the strategies and conceptual 
natures of capacity building. By definition “capacity is the ability or potential to 
mobilise resources and achieve objectives” (Stavros, 1998:26). This means that 
capacity building can be used to develop a person’s potential into reality. According 
to James (1994:30), capacity is an outside-explicit intervention that an individual or 
organisation can make use of in order to improve their performance to be 
sustainable and to achieve their mission. For Stavros (1998:26), a capacity-building 
process does not follow a certain hierarchy or sequence. This means that it can be 
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taken from any level of the capacity building process as shown in Figure 2.1. 
However, he further identifies that there are certain capacities at some levels that 
may need to be strengthened first in order to lead to the next level. 
 
 
Figure 2.1: Capacity building framework 
Source: Adapted from Stavros (1998:28) 
 
According to Stavros (1998:28), a capacity-building framework enables individuals 
and organisations to uncover and understand bigger goals and objectives. This 
provides them with an opportunity to properly position themselves to be able to attain 
these goals and objectives in the future. He identifies that a framework assists a 
person to identify core capabilities that exist in each stage of capacity building. This 
way an individual will be able to focus on improving the operational efficiencies of 
their companies.  
 
This section evaluates capacity at different levels – at an individual level, an 
organisational level and at an environmental level – in order to draw similarities and 
differences between these levels.  
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2.4.4.1 Individual level 
 
The individual level is an essential component of capacity building. According to 
Johnson (2011:20), capacity building activities at this level are designed to assist 
individuals in areas where they exhume core competencies. It includes knowledge, 
skills, health, values and awareness. These activities can be developed through both 
formal and informal education and training. 
 
2.4.4.2 Organisational level 
 
Capacity building at the organisational level determines how individual capacities 
can be used and strengthened. At this level, needs are first assessed, and outcomes 
are based on the limitations an organisation has. Johnson (2011:21) states that it 
involves the use of both intellectual and physical resources. In this level, there are 
partnerships and networks formed with business know-how.  
 
2.4.4.3 Environmental level 
 
The environmental level includes both formal and informal institutions such as 
policies, laws, cultures, norms and customs, and various dimensions of the 
environment such as economic, technological and social factors that mandate to 
both organisations and individuals. For Matachi (2006:30), this involves 
strengthening both local and national governments and institutions to implement 
necessary activities for the betterment of societies. 
 
This framework provides a presentation of the core functions of organisations and 
the standards by which each organisation can measure their current development. It 
includes indicators of how progress can be measured against set standards. Just like 
all other intervention strategies, capacity building requires tough monitoring and 
interventions. Its intervention strategies are designed to assist organisations to 
improve their operations in order for them to grow. 
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2.5  CONCLUSION  
 
The literature discussed in Section 2 aimed to contextualise the research project. 
According to the NFLED 2013/18, this research project falls in pillars two, four and 
five. Pillar two involves developing an ethos of leadership, management skills, 
entrepreneurship and workforce. Pillar four is aimed at SMME support, while pillar 
five is focused on improving the informal economy by strengthening the economic 
development capacity. These pillars form the basis of local government’s 
responsibility of improving communities through social and economic development. 
 
Moreover, this section described theories such as the feminism theory, human 
capital theory, and the different legislative and policy theories guiding LED. Relevant 
concepts such as poverty, unemployment, women entrepreneurship and capacity 
building were also discussed.  
 
Section 3 explains the research methodology that defines how the study was 
conducted and the methods used to obtain the data. 
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SECTION 3: RESEARCH METHODOLOGY 
 
3.1  INTRODUCTION 
 
This section presents the research methodology used to obtain the data to find 
possible solutions for the research problem.  
 
3.2  RESEARCH DESIGN 
 
This limited research project made use of both a quantitative and qualitative 
research design. A structured questionnaire was used to conduct face-to-face 
surveys with fifty rural women entrepreneurs trading at the Tshakhuma fresh 
produce market during 2017. The purpose of the survey was to obtain an 
understanding of the women traders’ circumstances under which they are operating; 
their perspectives of capacity building; women empowerment; and their readiness to 
be empowered to run successful businesses. A qualitative research approach was 
taken by making observations through photographic evidence. The method was 
used to gain a better understanding of the respondents’ needs in order to formulate 
recommendations in respect of the perceived role the LED unit should play in 
community development within the Thulamela municipality. Photographic evidence is 
important when giving a report of situations. Busch (2015:6) notes that it offers 
permanently recorded physical evidence of an event. Physical evidence enables one 
to monitor and evaluate the changes in the environment or infrastructure of a locality 
before and after impact was made. 
 
3.3  SAMPLING METHOD AND SAMPLING GROUP 
 
A random sampling method was used in this study. According to Zahid and Shabbir 
(2018:2), a simple random sampling method ensures a greater level of 
representation, while at the same time reducing errors. Brink (2006:3) claims that 
questionnaires are a simplified measuring instrument which can be used to gather 
information from a large number of respondents. They make it easy to test for validity 
and reliability. The conditions for selecting the respondents were that they should be 
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female and owners of an informal market stall. Each questionnaire was deemed 
usable once all the questions in the questionnaire were answered.  
 
3.4  RESEARCH INSTRUMENT: QUESTIONNAIRES 
	
3.4.1  Construction of the questionnaire 
 
A questionnaire comprising nineteen questions was developed with the objective to 
capture the attributes, understandings, perceptions and circumstances of the women 
entrepreneurs in the fresh produce market.  
 
The questionnaire comprised mutually exclusive close-ended questions that could be 
answered by choosing a rate category from a provided set.  
 
All of the questionnaires were completed on a face-to-face basis with the researcher 
assisting by interpreting words that respondents did not understand. Care was taken 
not to lead the respondents to a particular answer while elaborating on the 
questions. A cover letter explaining the objective of the research was distributed and 
explained to the respondents. The questionnaire was subdivided into three sections: 
Section A aimed to identify the respondents’ demographic factors, Section B 
interrogated their business dynamics, such as the amount of time dedicated to the 
business, the rationale for starting the business and the obstacles experienced in the 
business. Section C looked at women entrepreneurs and their need for 
empowerment. 
 
3.5  ETHICAL REQUIREMENTS 
 
The ethical committee of the College and Business and Economics at the University 
of Johannesburg approved the questionnaire. The questionnaire was written in 
English which is not the respondents’ first language. In order to overcome this 
barrier, it was necessary for the researcher to ensure that each participant was 
aware that there was no obligation for them to participate and that their participation 
was voluntary. The researcher ensured the questions were translated into the local 
language (Tshivenda) for respondents with limited knowledge of English. The 
	 33	
researcher also ensured that the interviews were conducted under safe conditions. 
The questionnaires were completed during the face-to-face interviews, and the 
respondents’ anonymity was guaranteed. 
 
3.6  CONCLUSION 
 
Section 3 discussed the research methodology that was used to collect the data. 
Fifty respondents were randomly chosen to complete the questionnaires, on 
condition they owned a stall, were between 18 and 65 years old, and lived in 
Tshakhuma Village.  
 
Section 4 analyses and presents the findings of the survey. 
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SECTION 4: FINDINGS AND ANALYSIS 
 
4.1  INTRODUCTION 
 
This section focuses on analysing and discussing the main research findings 
obtained from the women in the Tshakhuma fresh produce market. 
 
4.2 RESULTS 
 
4.2.1 Characterising market operators - Demographic factors 
 
4.2.1.1 Age 
	
 
Figure 4.1: Age of respondents 
Source: Tshakhuma Fresh Produce survey 
 
The age distribution of respondents is represented in Figure 4.1. The survey result 
reveals that all the market operators in the Tshakhuma fresh produce market are 
female. Figure 4.1 depicts that twenty per cent (10) of respondents are in the age 
range between 20-29; twenty-four per cent (12) are in the age range 30-39, thirty-six 
per cent (18) are in the age range 40-49, and twenty per cent (10) are in the age 
range 50 and older.  
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Photographic observation 4.1: Representation of generational business 
owners 
 
Photographic evidence shows an elderly lady and her fruit stall. As mentioned, 
twenty per cent (10) of the respondents are in the age range above 50 years. 
 
4.2.1.2 Education 
 
The survey revealed that the women entrepreneurs in the fresh produce market did 
not have any form of higher education. The majority of respondents (20) only 
completed schooling up to standard seven (grade nine), while only thirty per cent 
(15) completed matric (grade twelve). All the respondents expressed that they had 
not previously received any form of entrepreneurship training. Although the primary 
language used in Tshakhuma is Tshivenda, twenty-four per cent (12) of the 
respondents indicated that gaining additional language skills is a critical factor that 
could be beneficial for growing their businesses. Fifty-six per cent (28), however, 
were neutral to the idea. According to Khan (2015:24), there are not sufficient 
specialised business development organisations available for rural entrepreneurs, 
and in most cases, those available are not affordable and usually do not cater to 
their specific needs. Technical and entrepreneurial training has to be conducted in 
an unconventional setup. 
	 36	
 
4.2.1.3 Household dynamics 
 
Forty-six per cent (23) of the respondents indicated that they are not married, while 
fifty-four per cent (27) are married. This statistic is important since married women 
could have additional household responsibilities which might have an impact on their 
businesses. All the women entrepreneurs operating in the fresh produce market 
stated that they have children. Most had more than one child, which suggests an 
increase in the burden of people they have to support.  
 
Seventy-six per cent (38) of the respondents indicated that they received help from 
home, either in the form of financial help, or help with household chores, or taking 
care of the children. Twenty-four per cent (12) of the women, however, did not 
receive help at home.  
 
A general trend was observed by Bula (2012) that informal sector women 
entrepreneurs are usually helped by their children to sell their products. He also 
found that the responsibilities women entrepreneurs experience conflict with their 
roles within the household (Bula, 2012). This also applies to the women business 
owners operating in the Tshakhuma fresh produce market, all of whom indicated that 
combining work and family life was a critical barrier they were experiencing when 
running their businesses. Those who did not receive help at home were experiencing 
even bigger challenges of dividing their roles between work and family life. 
 
4.2.2  Socio-economic factors 
 
Figure 4.2: Employment status 
Source: Tshakhuma fresh produce market survey 
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Although all of the respondents are self-employed, twenty-two per cent (11) indicated 
that they previously worked as employees, either for family or friends, and that the 
experience they gained assisted them to access the necessary capital and 
knowledge to establish their own businesses.  
 
This is depicted in Figure 4.2. During the survey, the majority of the respondents 
indicated that they were employed by the businesses originally belonging to their 
mothers. The respondents who worked as employees in their mothers’ businesses 
stated that their reasons for taking over the businesses from their mothers were as a 
result of old age, illness or unemployment. These findings suggest that these women 
ventured into entrepreneurship as a result of push factors. It was identified by Akoob 
and Henning (2017) that people are forced by situations such as joblessness and 
insufficient income to venture into entrepreneurship. The respondents indicated that 
the fresh produce market is something they have grown up with and it was 
understood as an income-generating source. 
 
According to Dagada, et al. (2015), informal markets play an important role in 
contributing to the growth of communities which, in turn, contribute to economic 
growth. 
 
 
Figure 4.3: Income generation during fruit season 
Source: Tshakhuma fresh produce market survey 
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Figure 4.3 shows that of the total number of respondents surveyed, sixty per cent 
(30) were able to generate an income of at least R10 000 during the fruit season 
(December-February), as this is the peak harvest time for fruits sold at the market. 
Thirty-four per cent (17) of respondents indicated that they were able to generate an 
income of at least R5000; however, six per cent (3) of the respondents only 
generated an income of R3000 or less at the fresh produce market during the fruit 
season. The respondents expressed that when the fruits are no longer in season 
(April – August) they generate much less income. The respondents claimed that they 
considered commuters in taxi’s, buses and cars as their main sources of income. 
Khan (2015) identifies personal networks as critical sources for informal traders to 
make quick sales, compared to business networks. 
 
4.2.2.1 Business 
 
Figure 4.4: Reason to start a business 
Source: Tshakhuma fresh produce market survey 
 
Figure 4.4 indicates the reasons why respondents who did not inherit their mother’s 
business ventured into their own businesses. Fourteen per cent (7) of the 
respondents ventured into business because they were seeking a challenge, while 
sixty-four per cent (32) ventured into business in order to realise their ideas, their 
dreams and their visions. Ten per cent (5) of respondents started their businesses in 
order to be respected in the community. Other reasons included a lack of other skills; 
lack of education; to gain independence; and to become wealthy. As previously 
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indicated, the loss of a family member who was the breadwinner, due to death or 
illness, became the biggest motivating factor for the respondents to venture into 
entrepreneurship. They all indicated that they wanted to connect their business with 
their passion and hobbies, and in addition, they were all motivated by the incentive of 
being their own boss.  
 
4.2.2.2 Number of years running a business 
 
According to Mathagu (2017), the Tshakhuma fresh produce market has been in 
existence for a fairly long time; for most of the respondents, it has been operating all 
their lives, and is their only source of income. 
 
 
Figure 4.5: Number of years having a fruit stall 
Source: Tshakhuma fresh produce market survey 
 
Figure 4.5 shows that fifty-six per cent (28) of the women had been operating in the 
fresh produce market for about ten years, twenty per cent (10) had been operating 
for about five years, and twenty per cent (10) had been operating for about two 
years. Despite the fifty-six per cent (28) being in operation for such an extended 
time, they indicated that they have not been able to expand their businesses in any 
way. They are still operating their business in the same fashion with similar 
quantities as the three per cent who had been in business for just over one year.  
 
The fresh produce market has experienced limited infrastructural development over 
the years, which could potentially be a limiting factor to respondents’ business 
growth. This is in line with the findings of Lekhanya and Visser (2016:69), who state 
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that a large number of entrepreneurs in rural areas are restricted from establishing or 
expanding businesses in rural areas because of the unavailability of primary 
amenities.  
Photographic observation 4.2: Representation of the lack of infrastructure 
 
Photographic observation 4.3: Representation of the lack of infrastructure  
 
Lack of infrastructure is a critical factor constraining the respondents. The images 
above show the dilapidated roofs and lack of infrastructure to protect the sellers and 
the produce from climate conditions. In rainy seasons, the produce is subject to rain, 
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which results in the produce spoiling. When it is windy, the produce gets blown 
away. This also compromises the hygiene of the produce as it is subjected to dust. 
	
Photographic observation 4.4: Lack of access to stalls 
 
Photographic evidence shows that some traders sell their produce on pavements 
due to the unavailability of stalls. Entry into the fresh produce market is difficult since 
most stalls have been handed down for generations, thus creating no space for new 
entrants. 
	
4.2.2.3 Barriers and enablers 
 
 
Figure 4.6: Obstacles to starting a fresh produce business 
Source: Tshakhuma fresh produce market survey 
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Figure 4.6 shows the obstacles the respondents experienced when they started or 
took over their businesses. Twenty-six per cent (13) of the respondents believed in 
themselves and in their abilities, but seventy-four per cent (37) indicated that self-
belief/confidence was a challenge that constrained them. 
 
The respondents stated that some of the barriers they experience included: 
combining work and family life; finding the right contacts for their business; raising 
financial capital; and their inability to receive any form of information on being an 
entrepreneur or starting and growing their business.  
 
In terms of infrastructure, the respondents indicated that there was a shortage in the 
number of market stalls available, coupled with inadequate maintenance of 
infrastructure, thus resulting in damaged produce owing to weather conditions. The 
market area is open, which makes it unsecured; there is a lack of sanitation facilities; 
a lack of waste management; a lack of fruit availability as a result of land 
redistribution; and high costs to transport produce from farms to the market. 
 
Of these barriers, the women entrepreneurs in the Tshakhuma fresh produce market 
identified that the lack of business training, advice, and the necessary infrastructure 
were the most significant challenges they needed to overcome in order to run their 
businesses successfully. They all indicated that if they could be empowered with 
business skills, they would be able to run more successful businesses. 
 
This is similar to the findings of Dube (2016:4), who found that starting a fresh 
produce business is a difficult and complex activity as there is a great deal of 
constraints that prevent the business from breaking even. According to Dube 
(2016:4), lack of access to financing amongst new entrants, long-term exclusive 
lease agreements, and the inability to make extensive investments in advertising and 
promotions, are some of the challenges fresh produce businesses experience.  
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Photographic observation 4.5: Lack of fruit availability 
 
The photograph (4.5) shows that some traders experience a shortage of stock. Not 
having access to finances to invest in their businesses puts them at a disadvantage 
because it means they do not have enough produce to supply to customers.  
 
 
Figure 4.7: Barriers the Tshakhuma women experience in business  
Source: Tshakhuma fresh produce market survey 
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Figure 4.7 shows that ninety per cent (45) of the women indicated that their 
commitment to family and personal relationships were critical barriers preventing 
them from growing their businesses. Sixty-eight per cent (34) of the respondents 
were of the opinion that stereotypes and preconceptions of the role and abilities of 
women within the community were restricting factors. Although the respondents 
spent a significant amount of time in the fresh produce market, they were still 
expected to manage household chores and the children. In addition, they all 
indicated that government and senior leadership had not properly addressed issues 
in respect of women advancement and the challenges that relate to their family 
responsibilities.  
 
They perceived that there were not enough avenues available to support women 
entrepreneurs, especially in rural areas. The respondents indicated that they lacked 
access to training in general management skills, and were excluded from internal 
networks. This is especially a challenge in the fresh produce market as it was built as 
a network structure for women belonging to the Tshakhuma tribunal authority; they 
have no links to other surrounding businesses, thus limiting their ability to learn from 
and network with other businesses.  
 
 
	 45	
Photographic observation 4.6: Lack of links with surrounding businesses 
 
The markets in Tshakhuma have no links with local stores and supermarkets, and 
although there are nearby farms, the traders have to purchase produce in bulk in 
order to afford the produce and to pay for transportation to send the produce to 
markets. 
	
 
Photographic observation 4.7: Lack of links with surrounding businesses 
 
The lack of surrounding links with businesses has resulted in the majority of the 
respondents not being able to grow their business. They have been operating in the 
same way for years, yet their businesses have not grown. 
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Figure 4.8: Capacity building and entrepreneurship training 
Source: Tshakhuma fresh produce market survey 
 
Figure 4.8 shows that none of the respondents (50) had received previous training in 
entrepreneurship, yet they all wanted to be empowered with business skills in order 
to run their businesses successfully. All the respondents expressed a desire to use 
technology to their advantage to grow their businesses. 
 
4.3  CONCLUSION 
 
This section gave an overview of the findings of the survey that was conducted at the 
Tshakhuma fresh produce market. A profile was developed of the women 
entrepreneurs operating in this informal sector market within this rural area.  
 
The challenges these women experience are inhibiting their businesses. Some 
indicated constraints including the tribal authority, infrastructure, family 
commitments, and financial constraints. However, the women indicated that 
empowerment in business skills and the provision of suitable infrastructure might be 
the most critical interventions necessary to improve their businesses. 
 
Fifty respondents were surveyed and all of them are women. This is crucial because 
the tribal authority (consisting of only men) manages the facility but the businesses 
are run by women. This indicates the significant role women play in contributing to 
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the economy of this area. Although most of the respondents were middle-aged 
(between the ages of 40-49), they had basic education and could read and write (the 
highest educational attainment was matric, but the majority of respondents 
completed standard seven) and appeared active in their pursuit to realising their 
dreams and contributing to the economy of the area. The respondents all stated that 
not having the right contacts when venturing into business is a constraint that limits 
them.  
 
All the respondents pointed out that combining family and work life is a challenge 
they were grappling with when starting their business, and it still constrains them 
today. This is particularly difficult as all the respondents added that they had 
children; forty-six per cent of the respondents were married, yet only twenty-four per 
cent stated that they had help at home in the form of a husband or family member. 
The majority of the respondents rely on their income from the fresh produce market 
to take care of their families. The respondents all indicated that they were financially 
unstable, and this was one of the key constraints in their businesses.  
 
The results from this limited research project are only valid for the Tshakhuma fresh 
produce market.  
 
The following section gives a brief summary of the research project. It also presents 
the conclusion of the research, and provides recommendations for LED managers 
and future researchers. 
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SECTION 5: CONCLUSIONS, RECOMMENDATIONS AND AREAS 
FOR FUTURE RESEARCH 
 
5.1  INTRODUCTION 
 
This limited research project falls within the scope of LED. It flows from the National 
Framework for LED’s 2013-2018 three core policy pillars, namely two, four, and five: 
developing learning, innovative and skilful local economies; enterprise development 
and support; and economic governance and infrastructure. The overarching aim of 
this project was to understand how the women entrepreneurs operate in the 
Tshakhuma informal fresh produce market in Limpopo, including their profiles, 
barriers and empowerment needs.  
 
The aim of this section is to provide a summary of the research project and to make 
recommendations based on the research and propose possible areas for future 
research. 
 
Section 1 aimed to introduce the research topic. It described the problem identified 
and contextualised the research. The aims and objectives were discussed and brief 
detail was provided in terms of why this type of research is of significance. The 
section highlighted the ethical implications related to the study and outlined the 
sections to follow. 
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The relevant literature was discussed in Section 2. The aim was to highlight the gaps 
in the literature pertaining to this research project, and literature on the feminism 
theory, human capital theory and the different legislative and policy guidelines in 
respect of LED were explored and discussed. This section presented relevant 
concepts such as poverty, unemployment, women entrepreneurship and capacity 
building.  
 
Section 3 gave an overview of the research methodology. A mixed method research 
design was used. Both quantitative and qualitative data were collected through a 
survey. The survey instrument was a questionnaire. Qualitative data were collected 
through photographic evidence and observations. The survey sample was fifty 
women entrepreneurs of the Tshakhuma fresh produce market in Limpopo.  
 
Section 4 presented the main findings of the survey that was conducted at the 
Tshakhuma fresh produce market.  
 
Firstly, a profile was developed of these women entrepreneurs operating in this fresh 
produce market within this rural area. The challenges these women are facing that 
inhibit their businesses were described. Some challenges indicated were: the tribal 
authority; infrastructure; family commitments; and financial constraints. However, the 
women indicated that empowerment in business skills might be one of the most 
critical interventions required to improve their businesses. The respondents in this 
study had never received any formal training in entrepreneurship or empowerment. 
Not being empowered with business skills has led the respondents to still be 
operating in the same way that their mothers and sisters were operating decades 
ago, thus limiting their chances of growing from informal trading to being formal 
traders with employees. The respondents stated that women are limited from 
growing in their businesses because they do not have adequate management skills 
necessary to grow their business. The respondents indicated that not having 
business advisors on how to start, manage and grow an enterprise, was another 
challenge. 
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5.2  RESEARCH LIMITATIONS        
 
According to Simon (2011), limitations are weaknesses in the research study beyond 
a person’s control. In the case of all the respondents, English is not their first 
language and their educational level was matric, at most. Therefore, the researcher 
ensured that each respondent understood the questions posed by translating the 
questions during the interviews. Although the sample size is relatively small and the 
results only valid for this fresh produce market, future comparative studies might 
have similar results. 
 
5.3  RECOMMENDATIONS  
 
Flowing from the findings, the following recommendations are proposed to the 
Makhado LED office: 
1. A working committee, consisting of LED Unit officials, tribal leaders, councillors, 
local business chamber and traders, should be established to investigate 
solutions to the challenges experienced by the Tshakhuma traders. 
2. A need was identified for suitable capacity building initiatives to be 
conceptualised and implemented to empower the women entrepreneurs at the 
Tshakhuma fresh produce market; for example, business skills training.  
3. The capacity building initiatives must be life-long learning and it should be 
considered that the training should incorporate sustainable development goals 
(SDGs). 
4. Future researchers might conduct a comparative study in both urban and rural 
areas in order to obtain a holistic comparative view. 
5. Provision on the capital budget to construct new stalls should be considered with 
the provision of operating capital for the upkeep and maintenance of the market. 
 
5.4  CONCLUSION 
 
This research project aimed to investigate the possibilities to empower women 
traders at the Tshakhuma fresh produce market in Limpopo. It attempted to 
understand whether capacity building would be a suitable tool to empower rural 
entrepreneurs. From the findings of the study, recommendations were presented as 
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possibilities to achieving these aims. This research study, therefore, concludes that 
LED initiatives are critical tools that can be used to capacitate rural entrepreneurs 
operating in informal sectors. 
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ANNEXURE A: PARTICIPANT INFORMATION LETTER 
 
 
Date: 2 September 2017 
 
To whom it may concern 
 
Information and informed consent regarding the collection of research data 
 
This survey relates to how female entrepreneurs operate at the Tshakhuma Fresh produce 
market. This study is being conducted by a researcher, Vanessa Khosa (contactable at 
vanessa.khosa@yahoo.co.za), as part of the completion of a research project to complete 
her Master’s degree in Local Economic Development at the University of Johannesburg 
during 2018.  
 
Your willingness to voluntarily participate in this survey is greatly appreciated and 
contributes to the creation of new knowledge. You are hereby informed that your responses 
are completely anonymous, which means that no personal details of your identity are 
submitted by you in this survey, which means that your responses can in no way be traced 
back to you personally as an individual. Results from all of the respondents (50 in total) will 
be collated and reported on as a unit, and your specific responses will not be reported on 
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individually. The ethics clearance number is Ref:  FEFSREC2017100107.  
 
You are reminded and informed hereby, that you are not obligated in any way to participate 
in this study. You are voluntarily taking part and may choose to withdraw from the process at 
any stage without fear or consequence. You as a respondent are reminded and informed of 
your right to privacy, confidentiality, anonymity, equality, justice, human dignity, freedom of 
choice, freedom of expression, access to information and access to the science community. 
Please respond as openly and as frankly as possible to the questions. 
 
Please acknowledge that you have read and understand the above information and that the 
data collector who is conducting this survey/interview with you has explained it adequately, 
by making a cross or with a signature, in the space provided below. 
 
I, as respondent, understand my rights in this process and proceed willingly and voluntarily 
with the survey  
 
                      Mark with an “X”           or             Signature ___________________________ 
 
Your participation is greatly appreciated 
 
Researcher: Vanessa Khosa – Cell 0660799506 
Supervisor: Dr M Venter – Tel 082 464 9636 
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ANNEXURE B: QUESTIONNAIRE 
 
Section A – Background information 
This section of the questionnaire refers to the background or biographical 
information. Although we are aware of the sensitivity of the questions in this section, 
the information will allow us to compare groups of respondents.  Once again, we 
assure you that your response will remain anonymous.  Your co-operation is 
appreciated. 
 
1. Age (in complete years) 
  
 
2.  Ethnicity  
Black 1 
White 2 
Coloured 3 
Indian or Asian 4 
 
3. In which range does the monthly income that you generate from the fresh 
produce market fall? 
R0-800  1 
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R801-1500  2 
R1501-3000  3 
R3001-5000  4 
R5001-10000  5 
Above R10000  6 
 
4. How would you describe the area in which you are residing?  
Urban 1 
Rural 2 
 
 
 
 
5. Do you have a family (husband and /or children)? 
Husband Ye
s 
No 
Children Ye
s 
No 
 
6. Do you have help at home (e.g. maid, parents, etc..)?  
Yes 1 
No 2 
 
 
Section B 
This section of the questionnaire explores your business’ dynamics, the type of 
business you have and the challenges you have experienced as a female 
entrepreneur. 
 
7. How long have you had a stall at the fresh produce market? 
Less than 1 year 1 
Between 1 and 2 years 2 
Between 2 and 5 years 3 
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Between 5 and 10 years 4 
More than 10 years 5 
 
8. At what age did you start your business? 
  
 
 
9. On average, how many hours in a day do you dedicate to your business? 
  
 
10. What made you start your own business? To what extent do you agree that the 
following factors contribute in you having a stall at the fresh produce market and 
in starting your own business?  
 
1 = Strongly agree 
2 = Agree 
3 = Neutral 
4 = Disagree 
5= Strongly Disagree 
    
 S
trongly 
agree 
A
gree 
N
eutral 
D
isagree 
S
trongly 
disagree 
Earn more money/become rich 1 2 3 4 5 
Become your own boss 1 2 3 4 5 
To seek a challenge 1 2 3 4 5 
To realize ideas/dreams/visions 1 2 3 4 5 
To connect business with your 
passion/hobby 
1 2 3 4 5 
To be respected 1 2 3 4 5 
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11. Have you always been self-employed? 
Yes 1 
No 2 
 
12. If no, with who did you previously work for? 
Friend 1 
Family 2 
Husband 3 
External Organisation 4 
 
 
13. Many people experience difficulties, obstacles and barriers to start a business in 
many fields. When you started your fruit stall, what were the main obstacles you 
experienced?  
1 = Agree 
2 = Disagree 
    
 A
gree 
D
isagr
ee 
Combining work and family 1 2 
Finding the right contacts for your 
business venture 
1 2 
Lack of information/advice on how 
to start an enterprise 
1 2 
Financial questions (raising 
capital) 
1 2 
A question of self-confidence 
(believing in your abilities) 
1 2 
 
 
What are the main obstacles you are experiencing now in running your business?  
1 = Agree 
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2 = Disagree 
    
 A
gree 
D
isagree 
 1 2 
No obstacles 1 2 
Combining family and work life 1 2 
Financial problems 1 2 
No time for training/upgrading 
skills 
1 2 
Gaining the acceptance/respect of 
people (internally and externally) 
1 2 
 
 
 
 
Section C 
This section explores your attitude and perceptions regarding women 
entrepreneurship and empowerment. 
 
14. From your experiences please indicate if you agree or disagree with the following 
statements in regards to factors (barriers) that women might experience?     
 A
gree 
D
isagr
ee 
Lack of significant general 
management skills 
1 2 
Exclusion from informal networks 1 2 
Stereotyping and preconceptions 
of women’s role and abilities 
1 2 
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Failure of senior leadership to 
assume accountability for 
women’s advancement 
1 2 
Commitment to personal or family 
responsibilities 
1 2 
 
  
15. How critical are the following factors for women to make a success at the fresh 
produce market?  Please indicate your answer using the following 5-point scale 
where  
1 = Totally irrelevant 
2 = Not critical 
3=Neutral 
4 = Critical 
5 = Very critical 
    
 Totally 
irrelevant 
N
ot critical 
N
eutral 
C
ritical 
V
ery critical 
Optimising entrepreneurial spirit 
and skills 
1 2 3 4 5 
Consistently exceeding 
performance expectations 
1 2 3 4 5 
Successfully managing others 1 2 3 4 5 
Successfully managing myself 1 2 3 4 5 
Having recognized expertise in a 
specific area 
1 2 3 4 5 
Gaining intercultural and language 
skills 
1 2 3 4 5 
Seeking out difficult or highly 
visible assignments 
1 2 3 4 5 
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16. Have you ever received training in entrepreneurship? 
Yes 1 
No 2 
 
17.  In your opinion do you think that you need to be empowered with business skills 
to be a successful entrepreneur? 
Yes 1 
No 2 
 
18. Are there ways you could use technology to improve your business? 
Yes 1 
No 2 
 
 
19. If a website or an information pack existed, offering guidelines for simplifying a 
business startup, tips, advice from successful entrepreneurs, would you uset it? 
Yes No 
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ANNEXURE C: EDITING CERTIFICATE 
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